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Fisher, M. & Kasser, J. (in prep) Copernican consumers: The role of historical continuity in
consumer decision making
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HONORS AND AWARDS

APA Dissertation Award (2016)

Yale University Part Time Acting Instructor Fellowship (2014)
Best Poster Finalist: Society for Philosophy and Psychology (2013)
Recipient of Yale University Graduate Fellowship (2011-2017)
Emerson Award (Outstanding student in Psychology) (2011)
Epsilon Kappa Epsilon (EKE) Honor Society Inductee (2011)

PROFESSIONAL ACTIVITIES

AD HoC JOURNAL REVIEWER

Perspectives on Psychological Science, Cognition, Journal of Experimental Psychology: General,
Cognitive Psychology, Journal of Consumer Behaviour, Journal of Experimental Psychology:
Learning Memory & Cognition, Thinking & Reasoning, Memory & Cognition, Basic and
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TECHNICAL SKILLS/EXPERIENCE

Mastery in Qualtrics and Amazon Mechanical Turk

Mastery in all Microsoft Office programs

Proficiency in R and SPSS

Proficiency in HTML/CSS, JavaScript, PHP and Objective C
10S developer



